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Silo free
Measure ad effectiveness across 
all media platforms, even social

Trusted
More than 800 leading brands, agencies, 
and publishers drive campaign results 
with DISQO

Future proof
Fully consented audience of 
2M+ consumers for consistent, 
uninterrupted measurement 

DISQO is a new kind of customer 
experience (CX) platform for measuring 
EVERY customer experience
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Learn the true impact of your 
campaign with DISQO!

hello@disqo.com

linkedin.com/company/disqo/

instagram.com/godisqo/

LET’S TALK


